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Our diets are changing
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Our diets are changing
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Health & Sustainability are the key drivers
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Say “Hi” to Anna

Born in 1987 p» Millennial

Word of mouth is the most important
marketing channel

PhD in Human Nutrition

Flexitarian diet
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Say “Hi” to Alex

Born in 1998 p Generation Z

........................................................................................................................................................

Majority of purchases on mobile

........................................................................................................................................................

Vegetarian diet
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US millennials will have $6OO b n

of buying power by 2025

o
Generation Z will make up more than 25 /O
of the US workforce by 2025
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Why are we seeing a change in our diets?
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Why is this important to food businesses?

1 2 RESPONSIBLE
DEGENT WORK AND CONSUMPTION
ECONOMIC GROWTH AND PRODUCTION

1 CLIMATE
ACTION
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Why is this important to food businesses?

12 RESPONSIBLE
CONSUMPTION

DEGENT WORK AND
AND PRODUCTION

ECONOMIC GROWTH

Will The Dairy Of The
Future Come From
Cashews Instead Of
Cows?

reason.com

13 sorov
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The Beef Lobby s Losing
Fight Against Plant-
based ‘Meat’
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Demand for plant-based meat and dairy shows strong growth Q”

: : . . PLANT BASED
In the US, but also in Europe, Brazil, Mexico & China FOODS ASSOCIATION
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Plant-based 2017 Plant-based 2018 All food 2018 Plant-based milks 2017 Plant-based milks 2018 Plant-based meat 2017 Plant-based meat 2018 Animal meat 2018
-5%

2017: 52 weeks dollar sales ending August 2017
2018: 52 weeks dollar sales ending June 2018
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Plant-based Foods
A great opportunity
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